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ABSTRACT

The rapid integration of artificial intelligence (Al) into broadcast journalism has spawned much potential and
a profound ethical dilemma. The rise of AI-made voiceovers is one such evolution that is rewriting production
and publication strategies. It thus provokes a vital investigation into the meaning of authenticity, credibility,
and the future nature of the remit of human journalists. The paper will, therefore, examine the ethical
implications of automating voice narration in the news media, asking how voice automation's technological
convenience relates to the purported authenticity of human storytelling. Based on a multidisciplinary
literature review, the existing theories of media ethics, and case studies of the top news organizations, the
paper will examine the role of Al voice synthesis in adjusting journalistic practices regarding quality and
building trust among the audience and regulatory regimes. As empirical evidence demonstrates, Al voiceovers
represent significant advantages in terms of cost-effectiveness, scale, and multilingual broadcasting but pose
the threat of undermining the emotional appeal level, losing the audience's trust, and nullifying the difference
between the authenticity of real and Al sources. Therefore, this paper finds its key finding in the realization
that transparent disclosure policies, ethical standards, and critical media literacy are becoming ever more
savored as tools to protect the integrity and journalism practice in the era of automation. In challenging the
interaction of authenticity and automation, the research adds to the ongoing discussions about how Al will
influence the future of journalism and moves the case in favor of a fair use of technology that would not
undermine the central ethical principles and compromise technological innovation.

KEYWORDS: Al-Generated Voiceovers, Broadcast Journalism, Authenticity, Media Ethics, Automation,
Synthetic Voices, Public Trust.
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1. INTRODUCTION

Artificial intelligence (Al) has been a disruptive
force in many fields in recent years, and journalism
and media production was no exception. The
emergence of Al-generated voiceovers is one of the
most dramatic developments since they are synthetic
speech technologies that can do a much-feasible
depiction of human voices concerning voiceover
options. They are rapidly developing, with a wide
range of products debuting in the recent past, such as
Google WaveNet or Amazon Polly, as well as new
startup companies like Descript or Resemble Al
demonstrating the potential of the field to provide
Convincing speech synthesis (Oord et al., 2016; Kaye
et al., 2021). Conventional broadcast journalism that
has depended on human anchors and voice acts is
now experimenting with this automation to cut
production costs, improve the ability to respond to
multilingual needs, and improve the speed at which
the content can be delivered.

The efficiencies these technological advances
bring are undoubtedly, but they also pose intricate
ethical issues. When a machine speaks the news,
what does this mean to the integrity of journalism?
What does this mean regarding the consumption and
believability of news material delivered by an Al
instead of a trained news journalist? The fears are not
out of this world. In 2018, Xinhua News Agency of
China presented the world with the first Al news
anchors, moving the global society into heated
debates about authenticity, labor displacement, and
deception towards the general population (Vincent,
2018). On the same note, Western media groups such
as Reuters have started experimenting with using
artificial voices to deliver news bulletins, adding
substance to the concern that there is a great need to
pursue critical consideration regarding the short and
long-term impacts of automation in news reporting.

The core of the problem is the understanding of
authenticity, which can be defined as one of the
pillars of journalism linked to credibility, emotional
appeal, and ethical narration (Silverman, 2015). In
humans, the voice can convey a feeling of tone,
emotion, and subtlety that can frequently situate
complicated things and form trust between reporter
and listener (Pew Research Center, 2020). These
subtle distinctions can be lost or even corrupted
when substituted by the algorithm-generated voices.
So, they have the potential to destroy the sense of
credibility in the audience. Moreover, as Al voices get
more sophisticated, they approach the conditions of
the so-called deepfake audio perilously -close.
Everyone is afraid of being misled, manipulated, and
even unable to perceive the difference between

reality and simulation (Chesney & Citron, 2019).

This article examines the ethical ramifications of
using Al voiceovers in television reporting as a
conflict mechanism between automatization and
genuineness. It seeks to critically evaluate how this
technology revolutionizes traditional journalistic
ethics, changes the status of human narrators, and
affects how the audience receives them. By adopting
a multidisciplinary methodology (referring to media
ethics, communication theory, and a case-by-case
analysis), the paper will discuss the opportunities
and threats of synthetic voice technologies in the
news sector. By exploring the moral landscape of
these innovations, the paper adds to the more general
discussion of the future of journalism in the Internet
world.

1.1. Research Questions

1. How far are Al-generated voiceovers used in
broadcast journalism, and to what end?

2. What are the audiences' perceptions in
relation to the credibility and authenticity of the Al-
generated voiceover over that of human voiceovers
in news media?

3. What are the moral issues surrounding
powering up artificial voices in journalism, the
aspects of transparency, consent, and the
opportunity for blatant exploitation?

4.  In what ways does the employment of Al
voiceovers challenge or support conventional values
and professional functions in the journalism
industry?

5. Whatregulatory or ethical systems should be
used to regulate broadcast usages of Al-born voices
as journalism?

The following questions steer a strategic inquiry
into the changing interaction between artificial
intelligence and journalistic ethical practice. The
research will address technological adoption on the
one hand and how society is reacting to the
technology on the other to understand how
automation is changing not only how news is
delivered but also the very foundations it is built
upon; credibility, transparency, and trust. With the
increase in the use of synthetic voice to exchange
information, it is essential to comprehend the effects
of the artificial voice on the audience's perception
and integrity of the media. The study follows a
qualitative and interpretative research design that
involves the synthesis of the available literature and
practical cases of leading media companies that have
already experimented with using Al to create
narration. In this context, the paper aims to explain
the relationship between innovation and ethical
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obligation, which can be valuable to journalists,
media policymakers, and technologists. Finally, this
paper is calling for the resurgent, moderate adoption
of automation that will boost efficiency without
compromising the authenticity on which responsible
journalism is based.

2. LITERATURE REVIEW

21. Al in Contemporary Journalism: A
Paradigm Shift

Artificial intelligence (Al) in journalism is an
important topic because of the change in how news
content is conceptualized, created, and shared. In the
past, journalism has depended on people and
editorial judgment to preserve journalism credibility
and ethics and attract audiences. Nevertheless, in the
era of computational journalism, news is being
collected with the help of machine learning models
and natural language processing software,
summaries are being written, and even whole articles
are being produced (Carlson, 2015; Diakopoulos,
2019). This change can be observed mainly in
broadcast journalism, where Al technologies are
currently used to synthesize voiceovers or artificial
narrations that sound like humans aiming to deliver
news stories.

These threats towards automation are instigated
by several factors, such as an operational cost
reduction, the production of 24/7 content, and the
targeting of multilingual or niche audiences. Marconi
and Siegman (2017) support this argument by stating
that newsroom innovation focuses more on Al,
which can enhance productivity without affecting
time. Al-made voiceovers have been considered an
extension of this rationale and have provided
promises of efficiency and scalability. However,
there is also a question of the value of journalistic
work and the expression of emotions when human
voices are substituted with their artificial

counterparts.
2.2. Voice Synthesis Technologies: From
Monotone to Mimicry

Voice synthesis or text-to-speech (TTS)

technology has experienced drastic advancements
within the last decade. Systems in their early years
were based on rule-based concatenative systems,
plowing together prerecordings of speech units into
vaguely understandable but robotic audio products.
More modern versions being developed today,
including Google WaveNet and Tacotron 2, are
trained on huge speech corpora that make them
capable of producing near-human quality speech
(Oord et al., 2016; Shen et al., 2018). Such systems can
also imitate speech sounds, including their prosody,
intonation, breathiness, and emotional tone.

The naturalism of fake voices has allowed them to
be used in several different sectors, namely e-
learning, virtual assistants, gaming, and news media,
which are being used more and more. Some of the
platforms with Al-generated voice solutions specific
to the area of journalists and content creators are
Descript, Resemble Al, and Replica Studios. Media
houses are starting to exploit this new technology
and localize content to a specific language, automate
repetitive news items, and have a more personalized
deliverance of the news via this technology. In one
case, BBC incorporated Al-generated voiceovers into
their regional stories, and Reuters, in the other, used
TTS to provide real-time news dispatches using
smart speakers (Newman, 2023). However, the
hyperrealism of these voices also brings in the
element of ambiguity. The audience may be unable
to distinguish between synthetic and human voices,
which may create a haze of confusion between reality
and machine-made.

The image below illustrates the evolution of Voice
Synthesis from Early TTS Systems to Resemble Al

Voice Synthesis Evolution Timeline

WaveNet
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Figure 1: Voice Synthesis Evolution Timeline.

2.3. Authenticity, Trust, and the Human Voice in
Journalism

Credibility has been perceived as one of the pillars
of responsible journalism. It is more than factual
accuracy and includes the relationship of trust
journalists develop with their audiences (Silverman,
2015). The human voice is a vital channel of this
connection in broadcast journalism. Lacey (2013) and
Cottle and Rai (2008) both have demonstrated that
such features of the live human voice as the
distinctive cadence, emotion, and spontaneity make
up a pivotal aspect of the news, namely vocal
presence and adds to the nature of news reception
and belief. When the news material is emotive like in
times of a crisis or during coverage of humanitarian
situations, the tone of the voice used by the journalist
has typically empathetic elements that endears
audience and confidence therein.

These expressive elements are very likely to be
absent in the case of Al-generated voices. Synthetic
voices lack the freedom of data used to create them

and acoustically approximate human voices.
However, data and programming restrictions limit
them. Although they can sound fluent, they lack
suitable tones of emotions or nuanced delays that
indicate someone is being sincere or concerned
(Hancock et al., 2020). That is why some researchers
believe that a high level of the use of synthetic
voiceovers can Eve pursuit reality effect of
journalism reduce the confidence and emotional
appeal to the information by the audience (Pew
Research Center, 2020).

In addition, the question of the authenticity of the
voice itself raises additional doubts regarding
consent and representation. Are the samples of the
actual Als of existing voices (that of real journalists or
voice actors) used to train the Al going to belong to
the actual trainer in the result? So, what does such a
case involving voice cloning and deployment
without the consent and knowledge of its creator
lead to? The Comparative analysis of human
voiceover versus Al-generated voiceover in
broadcast journalism is illustrated in Table 1 below.

Table 1: Comparison between Human and Al Voiceovers in Broadcast Journalism.

Feature Human Voiceover Al Voiceover
. . High — capable of conveying tone, Limited — lacks actual emotional nuance
Emotional Expression - ..
empathy, urgency despite tonal mimicry
Spontaneity Natural variations and improvisation Scripted and algorithmic; lacks spontaneity
Cost High — requires talteir;:efees and production Low — one-time setup with scalable output
Speed Slower — dependent on human availability Faster — instant generation from text
and recording time
Multilingual Support Requires hiring multiple speakers or Easily scalable to varigus lan.guages with the
translators same voice engine

2.4. Ethical Dilemmas and Moral Risks in Al-
Generated Voiceovers

The introduction of Al-generated voiceovers
poses various dilemmas that remain untapped in
terms of their exploration in the realm of
contemporary journalism. The problem of disclosure
must be brought up first. Is it necessary to inform
audiences when Al comes up with a narrative?
According to scholars like Floridi et al. (2018), total
transparency is the only way of ensuring journalistic
integrity. Any attempt not to disclose may ascertains
the result as a feeling of deception especially when it
appears to audiences that they are being deceived in
terms of the origin of the voice undertaking the news
narrative. Intimately linked with this is the threat of
audio  deepfakes, artificial voice  material
subsequently altered to mimic people or simulate
activities. Deep fakes are the new mechanism of
misinformation especially in the political sensitive

setting (Chesney & Citron, 2019). Voice synthesis in
journalism may do the same unless strict ethical
codes and technical measures, like watermarking or
metadata monitoring, are put in place, as this has the
inadvertent effect of Presidentializing or otherwise
normalizing such content.

The consent and ownership are equally bad.
When real human samples are used to train a voice
model, owners of such voice should be well
informed, compensated, and their rights must not be
violated. According to Paterson (2021), unauthorized
copying of voices (of any person, but public
individuals, in particular) may constitute an
infringement of personality rights and cause severe
reputational harm. Finally, labor ethics is questioned
regarding the use of Al voiceovers. Automation
threatens suppressing jobs of journalists, narrators
and voice experts. As one side of the debate suggests
that Al can only supplement, not substitute, human
efforts, its other face holds that newsrooms might be
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willing to favor cost-saving over ethical workers in
the absence of regulation (Cave & Dignum, 2019).
This questions the possibility of increasing the
existing inequalities in the media workforce through
technological development.

2.5. Regulation, Norms, and the Governance
Gap

Although the use of Al in media is increasing,
regulative strategies are undeveloped. Compared to
Al applications in medicine or finances, the usage of
synthetic voice in journalism has yet to be legally or
policy-wise grouped in a specific category. The
Artificial Intelligence Act (2021) proposed by the
European Union offers slightly more insightful
guidance introducing risk-based categories of Al
applications. Yet, voice synthesis applications in
broadcast media cannot be defined as high- or low-
risk (European Commission, 2021).

With no enforceable rules, trade associations of
professional journalists and experts in tech ethics
have urged good-faith self-regulation via prominent
labelling of the content, ethical codes of conduct, and
community media literacy programs (Gillespie, 2018;
Marconi & Siegman, 2017). The news companies will
have to establish their internal regulations
concerning the use of such technology as the use of
synthetic voices and the memorandum to avoid the
use of synthetic voices with misuse-intended
purposes and to maintain the journalism professional
code concerning the mission of the journalism
profession, which is serving the general population.

Interdisciplinary cooperation on a wider basis is
also required - among technologists, ethicists, legal
scholars, and journalists - to help predict the
downstream consequences of introducing Al into the
world of media. Journalism can only leverage with
the help of Al voiceovers without undermining the
trust, credibility, and ethical liability it is anchored on
through the collective action.

3. THEORETICAL AND CONCEPTUAL
FRAMEWORK

Technological disruption adopting Al-generated
voiceovers of broadcast journalism is not just a
technological disruption, but also conceptual and
ethical reorganization of media practice. This paper
takes an approach to understanding the implications
of this shift by using the general concepts of three
related theories: media ethics, posthumanism
tec,hnological ~ determinism, and trust and
authenticity in mediated communication. These
models offer background to the fissures amidst
automation and human authenticity, conditioning

the moral and critical investigation that subsides by
supporting the paper.

3.1. Media Ethics and the Moral Responsibility
of Journalism

The core aspect of journalism is the normative
ideology of truthfulness, openness, responsibility,
and people's trust (Ward, 2015). Such values are the
foundation of media ethics, which deals with moral
values that apply in the production and
dissemination of news. Regarding voiceovers created
through Al, ethical journalism requires newsrooms
to consider what can technically be done and what
could be ethically done.

This aspect is especially associated with the
principle of transparency. As referred to by Plaisance
(2007), transparency in journalism involves
disclosure of how and by whom news is produced.
The artificiality of voices can threaten this principle if
not disclosed. It prevents the audience from knowing
that the news is not delivered by a human journalist
but by an algorithm. That brings into play the issue
of deceit and manipulation of listeners, given that the
voice presented with the synthetic voice is very close
to human intonation and styled cadence of emotions.
Moral theories such as deontology or Kantian
theory,, which insist on truth-telling and respect for
people,, might consider the non-disclosure of
synthetic narration inadmissible (Christians et al.,
2016).

In addition, the utilitarian considerations, which
may be described as the consideration of harms and
benefits, are applied to evaluate the impact of Al on
society in the journalism industry. Although Al
voiceovers can make work easier and everything
accessible (e.g., in multilingual broadcasting), they
can hinder the relational aspect of journalism, kill the
emotional appeal, and deprive human narrators of
jobs (Cave & Dignum, 2019). The moral issue is, ,to
reconcile the innovations and conservation of the the
humanistic aspect of journalism.

3.2 Posthumanism and
Determinism

Technological

Applying Al voices to journalism can also be
questioned regarding posthumanism, a theory with
a post-anthropocentric worldview in a world of
intelligent machines. According to posthumanist
theorists like Hayles (1999) and Braidotti (2013), the
division between human and machine is becoming
increasingly permeable, and to make sense of the
new technologies, identity, agency, and embodiment
now have to be rethought.

In this perspective, turning human journalists'
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voices into robotic representations can be seen as an
aspect of the overall technological redefinition of
authorship and presence. The voice of the journalist,
regarded as an indicator of personal integrity and
professional identity, is being computed back afresh.
It follows the reasoning behind technological
determinism, which suggests that technology exists
in a state of autonomous change and development,
and transforms society in lasting and irreversible
manners (McLuhan, 1964; Smith & Marx, 1994).
Using posthumanism, one can also ask whether
artificial intelligence enhances or reduces the
journalist's role and whether people feel a shift in the
authenticity of journalistic expertise when a
constantly reinvented voice is used instead of a
human one. In addition, the structure compels us to
think about how Al systems would seem to embody
some design decisions, possibly biases, and limits in
their search and methods that are ideally indicative
of the ideals of the designers despite propagating
themselves as neutral applications (Winner, 1980).

3.3. Trust and Authenticity in Mediated
Communication

The other important aspect of this study is the
communication theory of trust, specifically in a
mediated news environment. Journalistic credibility
is not purely on the shape of the truth but on the
symbolic gestures of trustworthiness, including the

voice tone and intonation, the character of the news
anchor, and his/her posture (Metzger et al., 2003).
Psychological lay shortcuts, particularly the
authenticity  heuristicc, where the audiences
subconsciously believe human characteristics signal
credibility is a central part of this process (Bucy,
2004).

Artificial intelligence voice technology breaks this
rule by using what have been referred to as
authentic-sounding speech, provided by an
imaginary human speaker. According to Hancock et
al. (2020), in the case of communication facilitated by
Al, broken relational trust can occur when the user
finds out that the voice they thought was a human
was a robot. Therefore, the evisceration of vocal
authenticity may play into the hands of alienation of
audience, dubiousness or deterioration of general
confidence in the media.

In addition, synthetic narration can interfere with
the process of parasocial interaction theory, which
studies interactions between media personalities and
audiences, by creating one-sided relationships.
Unless the audience can create emotional continuity
or perceived relational depth with an Al voice, the
long-entrenched affective bond between the
journalist and the rest of the audience will degrade
(Giles, 2002). This compromises the role of journalism
as not only an information provider but also a social
agent that is part of the network of community trust.
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Ethical Risks Across Al Voiceover Case Studies
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Figure 2: Conceptual framework guiding the ethical analysis of AI-generated voiceovers in journalisin.

3.4. Integrative Framework for Analysis

This research paper will integrate these theoretical
views and adopt an integrative approach that might
not only consider normative but also include
sociotechnical dimensions of Al voiceovers use in
journalism. Media ethics gives the ethical tool to
assess transparency, consent, and responsibility.
Posthumanism promotes new thinking on
authorship, identity and agency. The theory of trust
communication explains the influences of
technological mediation on the audience perceptions
and emotional responses. This multiple-axis
framework will allow one to consider the ethical
conflicts at the center of Al voice integration in
journalism in a nuanced way. It goes beyond merely
opposing human and machine. It begins by focusing
on the relationship of moral, psychological and
ontological issues, which shape the future of
mediated news.

4. METHODOLOGY
4.1. Research Design and Rationale

The research design used in this study is
qualitative and exploratory in its research design

aspect, which seeks to demystify all the ethical and
conceptual scenarios on the application of Al-
generated voiceovers in broadcast journalism.
Qualitative method would be more appropriate in
such a topic since it enables profound interpretation
of the emerging social and technological
phenomenon yet to be quantified entirely by
measurable values (Creswell, 2013). This method is
appropriate for exploring practices, meanings, and
ethical implications in the context of newsrooms
because synthetic voice technologies are new and
constantly changing.

Through the combination of document analysis
and case study approach, the article examines the
tactics of media enterprises introducing Al-
generated voiceovers and their perception and the
ethical contradictions central to their use. The nature
of the research is interpretivist, anchoring on the
philosophy that knowledge is co-created by the
synergistic operation of social, cultural and
technological factors (Guba & Lincoln, 1994).

4.2. Data Collection Strategies
4.2.1. Document and Literature Analysis

The major data collection was conducted through
an overview of an extensive variety of secondary
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sources, such as academic journal articles, papers on
journalism ethical codes, media reports, company
whitepapers,  platform  documentation, and
regulatory proposals. These sources allowed a better
understanding of how Al voiceovers develop, how
they are implemented, and what discourse is
associated with them.

Some of the primary sources were platform
policies provided by developers of Al voice
applications (e.g., Descript, Resemble Al, and Replica
Studios), guidelines on journalism ethics (e.g., Code
of Ethics of the Society of Professional Journalists),
and research note reports on current industry trends
(e.g., the Digital News Report prepared by the
Reuters Institute this year, among others, Newman,
2023). This content became the empirical basis that
allowed to determine the common ethical concerns,
conceptual trends, and positions of stakeholders.

4.2.2. Case Study Selection

In a bid to further enhance the complementary
nature of the document analysis, the research has
also performed an interpretive analysis of three
intentionally chosen case studies, which reveal
various principles of using Al voiceovers in
journalism:

0  China Xinhua Al Anchors The show Xinhua
Al Anchors is a government-led appropriation of Al
avatars and voices often criticized for its lack of
transparency and propaganda implications (Vincent,
2018).

0 In an effort to automate and operate in
different markets worldwide, Reuters and BBC have
produced Al voiceovers to localize the content and
provide real-time coverage that shows the practical
aspect of automation in international journal articles
(Newman, 2023).

O Resemble Al, a commercial voice cloning
platform, was chosen to study innovation in the
private sector and the issues of consent, ethical
concerns, and misuse of voice ownership (Paterson,
2021).

The selected case studies were identified through
purposive sampling to highlight situations that
demonstrate great relevance and descriptive
potential to the study's research questions (Patton,
2015).

4.3. Analytical Process

The synthesis was conducted based on the tenets
of thematic analysis described by Braun and Clarke
(2006) appropriate in developing and interpreting
patterns across the qualitative data sources. They
started the procedure with in-depth scrutiny and

familiarization of the gathered material. Then, they
coded applicable ethical, conceptual and
technological ideas through open coding. The codes
were then organized into the larger theme categories,
including automation vs. authenticity, transparency
and audience trust, and Al-human labor
displacement. = These  themes  were also
developmentally implemented using a repeat cross-
reference of the theoretical framework developed
earlier in the research. The interpretation of the
analysis was established to be constructivist
acknowledging that knowledge concerning the
domain of technology and ethics exists in the
mediation of discourse and as cultural framing of the
same (Guba & Lincoln, 1994).

4.4. Scope and Limitations

This research is conducted regarding publicly
accessible data only and reported case studies. This
research approach ensures wide accessibility but
rules out the ability to collect primary data, such as
interviews with journalists or Al developers that
would have allowed gaining better insight into the
experience of operational decisions and user
behavior. The current nature of the field of Al
development is that the listed technologies and
practices may be further developed in the future, and
some of the findings may become outdated.

Additionally, the research does not assert any
generalizable statements; rather, it aims to deliver
conceptual and ethical clarity, which future studies
could use to benefit empirical research, policy
conclusions, and professional instructions.

4.5. Ethical Considerations

Even though the current research study did not
involve direct human subject participation, it
adhered to an ethical investigation system. Critical
sources were critically appraised with strict
credibility and bias parameters, and no proprietary
or private datasets were used. The same importance
was paid to platform innovations similar to critical
discourses. Overall, the paper complies with a
normative  obligation to journalistic ethics,
promoting transparency, human labor, and
reduction of misinformation and manipulation.

5. CASE STUDY ANALYSIS
5.1. China’s Xinhua Al Anchors

In 2018, the Xinhua News Agency, a state-
operated news agency, introduced the world's first
ever Al news anchors, in the form of artificial avatars
that can work 24/7 and rehearse news in different
languages because they are fitted with automated
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voices. Made in partnership with Sogou these Al
anchors became advertised as the tool, which could
potentially increase the efficiency of the journalistic
work with the simultaneous reduction in production
cost (Vincent, 2018). However, its introduction was
met with accusations by scholars and the general
audience of possible propaganda and deception of
viewers as the anchors had a relatively narrow
display of feelings. They never clarified enough that
they are not human beings (Paterson, 2021). The
episode highlights the moral risks around
automation without markers in an environment of
highly controlled media, especially in a place where
little is transparent and the state propaganda is the
priority.

5.2. Reuters and BBC: Pragmatic Al Integration

Unlike Xinhua, Western companies Reuters and
BBC have installed Al-generated voiceovers to make
it more accessible and help localization. Some of the
applications have been explored at the BBC R&D
department, to see how Al could be used to provide
multilingual content across its global services. In
Reuters, synthetic voices in smart speaker apps have
allowed the company to update on financial and
news as dynamic as possible (Newman, 2023). Both
cases determine the synthesized voices as Al-
generated rather explicitly, demonstrating the
intention to be transparent and elicit trust among the
audience. These examples of practice represent a
more conservative and ethically knowledgeable use
of automation, aimed at seeking a balance between
technological = advance  incompatibility  and
responsibility.

5.3. Resemble Al and Voice Cloning Ethics

Resemble Al is a commercial platform that
enables users to create very fidelity-sounding voices
and thus create bespoke Al voiceovers for podcasts,
advertisements and journalism articles. Despite the
claim that the system follows rigorous user-consent
mechanisms, concerns may arise over the
comparative ease that voice replications may be
misused in producing fake news sound files or in
identity impersonation of high profile personalities
(Chesney & Citron, 2019). This situation brings
critical ethical issues related to the ownership of the
voice, consent process, and thin line between
personalization and manipulation in the modern
perspective of the journalism field.

6. FINDINGS AND DISCUSSION

The current research defines an increasingly
growing conflict between technological efficiency

and ethical responsibility in modern broadcast
journalism. Integrating empirical evidence of three
stand-alone case studies and referring to the
available literature, this paper emerges four major
themes that, in sum, suggest the complexities of
representing artificial intelligence-generated
voiceovers: (1) transparency and the level of
awareness in the audience, (2) authenticity and trust
erosion, (3) the replacement of labor and ownership
of voice, and (4) the unsteady process of ethical
adjustment. These conclusions show how
technological developments based on specific,
impressive logistical and economic benefits face the
unsolved ethical and professional dilemmas.

6.1. Transparency and Audience Awareness

Transparency was found as a key ethical aspect
across the cases under study. Both BBC and Reuters
had made active efforts to embrace the labeling of
their Al-generated content, which was not the case of
Xinhua News Agency and its Al anchors (Vincent,
2018, Newman, 2023). This non-labeling could
confuse the listeners, thus discouraging constructive
consumption of the news. In addition, Plaisance
(2007) notes that in its core, disclosure is one of the
three central tenets of media ethics concept because
it contributes to generating trust in a target audience
by explaining how information is generated and
disseminated.

This confirms the earlier studies that find an
ethical necessity to learn how to differentiate
between Al-generated content and humans narration
(Floridi et al., 2018). Its lack of disclosure further
destroys trust and hides the distinction between
journalism as made by humans and that as created by
an algorithmic system, which Pasquale (2015) refers
to as algorithmic opacity. The instance of the Xinhua
illustrates how Al is implemented to obscure the role
of an editor and support state-monopolizing over
information by advancing the image of technology
innovations.

6.2. Authenticity and the Erosion of Trust

Various empirical studies report authenticity as
the consequences of audience perception and
emotional involvement as chief mechanizations. As
shown in the body of literature available, audience
members develop a relational connection to
newscasters by interpreting nonverbal cues such as
tone, pace, and affect, which determine how
audience members are perceived as well as how they
respond emotion-wise (Lacey, 2013; Cottle & Rai,
2008). Despite the recent advances in naturalness by
modern Al-made voices, the latter still lag regarding
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the slightest details of emotional expressivity and
improvisations typical of human narration (Hancock
et al., 2020).

Further information is offered by research of
Resemble Al which also displays the phenomenon of
so-called hollow realism offering the result that
synthetic voices, despite the technical essence of
verisimilitude, undermine parasocial associations
involving the journalists and audiences. Having
employed the notion of parasocial interaction by
Giles (2002), substituting human voices with the ones
generated through an algorithm poses the risk of
breaking the emotional connection that is the core of
such relationships. In turn, the results also support
the central claims of the theory of trust in
communication: lack of perceived human agency of
this source of the communication results in the lack
of confidence in the audience (Metzger et al., 2003).

6.3. Labor Displacement and Ethical Ownership

The ethics of labor and the possession of voice is
an under-debatable but prominent area of concern.
Voiceovers are also under automation, which poses
risks to voice actors, the broadcasters journalists, and
audio production crew, especially those working
freelance and in regional contexts (Cave & Dignum,
2019). In the case of Resemble Al, although it was
argued that cloning is based on consent, opponents
to the idea have pointed out that the ethical, and in
some ways legal, ownership of a voice is very unclear
when ordinary users can replicate the voice or do it
after the death of a person.

These issues permeate the commodification of
vocal identity. When digital voices become scriptable

resources, one must question consent, exploitation,
and the risk of certain voices being driven out of the
media industry or out of existence (Paterson, 2021).
In turn, journalism must embrace a superior code of
ethics and even legal standards to protect voice labor
and identity rights in the era of synthetic speech.

6.4. Uneven Ethical Adaptation and the Need for
Regulation

The last discovery regards the unequal rate of
ethical adaptation. Some differences can be outlined
in the discussion of Xinhua and BBC/Reuters, as the
two approaches to Al applications in voiceovers
differ significantly: whereas Xinhua assumes an
opaque mode of introduction, BBC/Reuters proceed
more wary. Western media, which has institutional
codes of ethics and systems of accountability, seems
probable to apply transparent policies of responsible
Al (Ward, 2015). Nevertheless, even under such
conditions, the existing ethics rules are out of line
with current technology.

This observation aligns with Gillespie (2018) who
posits that governance systems are always slow in
emerging new  technologies by  creating
accountability loopholes. Even though the Artificial
Intelligence Act of the EU (2021) is expected to solve
this problem by risk-based classification, the
situation with Al voiceovers in journalism is unclear.
It lies on the gray pathway between high risk and the
one considered safe. Our results mean that sector-
specific best practices should be adopted to
encourage disclosure, consent, and algorithmic
transparency in creating and distributing news
content.

Table 2: Thematic Summary of Ethical Issues Raised by Al-generated Voiceovers in Journalism.

Theme Description Ethical Implication
Transparenc Clarity about the use of synthetics voicesin | Secret Al applications pose a threat to the
P 4 the news narration deception of audiences and causes distrust
Authenticity The human touch helps voice credibility and| The expressions of an emotional tone are

emotion

lacking because the synthetic voice is too flat

Labour Impact

Voice actors and journalists are threatened
of their jobs by automation

Essentiality of displacement, exploitation,
and commodification of voice labor

Governance Gap

Regulations on voice generated by Al are
unclear

Creates channels of abuse, fraud and
infringement of rights

7. CONCLUSION
RECOMMENDATION

AND

Integrating Al-generated voiceovers in broadcast
journalism is one of the landmark events that have
characterized the current evolution of the media
production and delivery industry. This paper shows
that using synthetic voices brings significant benefits,
including improved scalability, the generation of

multilingual text, and a decrease in the cost of
operations. However, this technological
development has substantial ethical consequences,
primarily regarding ency, trust, authenticity, worker
rights, and algorithm accountability.

Using a multi-layered method, such as combining
the theoretical knowledge, literature analysis, and a
case study, one can conclude that Al-provided
voiceovers are, in their core, value-laden. usage
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redefines some underlying journalistic principles,
such as how credibility is expressed, how journalists
interact with readers, and, finally, who possesses
authority of speaking in the name of the story. Where
organisations like the BBC and Reuters have shown
Al-voice integration with great caution and
transparency, it is apparent that opacity,
manipulation of audiences and ethical loose cannon
are very dangerous, especially in an authoritarian or
commercially-driven scenario, the case of China and
Xinhua.

The results show the importance of maintaining
the credibility of the people by the honestness of
voice authenticity and evident ethical disclosure. The
intelligence and spontaneity missing even in the
most developed synthetic voices is the ground on
which credibility in news delivery is based.
Moreover, with the continued make-up of voice
cloning technologies all the more accessible, critical
questions are now being prompted regarding
consent, who has the data and the possible direction
voice labour may take in journalism.

7.1 Recommendation

The universality of using Al-generated voiceovers
in various spheres makes establishing responsible
innovation frameworks necessary. The following are
some of the recommendations that are offered to
meet this necessity:

1. Mandatory Disclosure: A news organization
that has created an Al narration must be indicated, as
the audience should know where to get the
information delivered through voice. Institutional
ethics should be followed so that transparency can be
guaranteed to the population.

2. Code of ethical conduct in the use of the
voice: Regulatory bodies and professional journalism
associations must develop codes of ethics that
specifically address Al voiceovers and the rules of
consent, disclosure, and representation of emotions.
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