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ABSTRACT

This article examines how post-pandemic Islamic festivals in urban Indonesia reorganize the relationship
between devotion, consumption, and collective affect. Drawing on semi-ethnographic fieldwork conducted at
three major halal-themed festivals in 2024, the study analyzes spatial arrangements, embodied practices,
immersive technologies, and micro-level interactions among participants. The findings demonstrate that these
festivals function as curated moral environments in which gender segregation, halal certification,
aestheticized da'wa, and branded religious commodities converge to minimize ambiguity and facilitate
religious participation. Rather than positioning pleasure and piety as oppositional, festival spaces normalize
their compatibility through sensorial intensification and lifestyle-oriented expressions of faith. The concept of
festivalized neoliberal piety is proposed to capture this configuration, where market rationalities, religious
regulation, and post-pandemic affective recovery intersect to reinforce urban middle-class Muslim identity.
The analysis does not suggest the homogenization of Indonesian Islam, but highlights how large-scale curated
events operate as temporary laboratories for negotiating contemporary religious life. By foregrounding spatial
curation, responsibilized consumption, and embodied experience, this study contributes to broader debates
on religion under neoliberal conditions and the transformation of public religiosity in post-pandemic contexts.
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1. INTRODUCTION

Across Muslim-majority societies, the past two
decades have  witnessed an intensified
entanglement between piety, market rationalities,
and neoliberal forms of subject formation (Anand
& Mulyani, 2020). From halal branding and
Islamic finance to celebrity preachers and digital
da‘wa, scholars have documented how religious
expression is increasingly mediated through
consumption, aesthetics, and entrepreneurial self-
fashioning (Al-Fadhat, 2022). Rather than
signaling secular decline, these developments
point to a reconfiguration of religiosity under late
capitalism, where faith circulates through lifestyle
markets and affective economies.

Indonesia offers a particularly instructive case.
Since the Reformasi era of 1998, the rapid
expansion of an urban Muslim middle class has
reshaped the country’s Islamic public sphere
(Herlambang et al., 2024). Existing scholarship has
explored  Islamic = commodification,  halal
consumerism, media-driven religiosity, and the
hijrah movement, demonstrating how middle-
class Muslims negotiate modernity through
consumption and symbolic self-presentation
(Mukhlis et al. 2023). These studies have
significantly advanced our understanding of
market Islam and the moral economy of piety.
However, despite these advances, the spatial and
affective consolidation of these dynamics in the
post-pandemic period remains undertheorized.
What remains insufficiently examined is how
religion, consumption, entertainment, and
communal sociality are architecturally assembled
into immersive environments that actively
produce particular forms of Muslim subjectivity.

This article argues that post-Covid Islamic
festivals in Indonesia represent a critical new
phase in the transformation of public Islam
(Rodiah, 2023). Unlike earlier forms of Islamic
commodification  dispersed  across  media
platforms and retail markets, festivals condense
religious authority, halal commerce, aesthetic
performance, and collective affect into a single
curated arena. They do not merely display Islamic
goods or host religious lectures; rather, they stage
what we conceptualize as a cohesive Islamic
lifeworld—a  deliberately = designed  moral-
consumer ecosystem that minimizes friction
between religious obligation and neoliberal
modernity (Negara et al., 2024). Within these
spaces, halal and shar‘i labels operate not only as
theological markers but as regulatory discourses

that organize mobility, gender interaction,

consumption choices, and self-presentation.

The Covid-19 pandemic forms an essential
backdrop to this development. Extended
restrictions on public gatherings generated not
only economic disruption but also affective
deprivation and fragmented communal life
(Mukhlis & Saidah, 2025). In the aftermath of
lockdowns, festivals have proliferated globally as
spaces for reclaiming collective presence and
emotional intensity. In Indonesia, Islamic-themed
festivals such as Halal Fest, Muslim Life Fair, and
Halal Fair have rapidly expanded, attracting
thousands of urban middle-class participants
(Bima et al, 2025). These events combine
segregated entrances, halal-certified product
expos, modest fashion shows, creative da‘wa
sessions featuring celebrity preachers, immersive
technologies such as virtual-reality prophetic
storytelling, matchmaking services, and aesthetic
stage productions. The result is neither a
conventional religious gathering nor a secular
commercial fair, but a hybrid arena in which
market logics and devotional practices become
mutually constitutive.

Building on scholarship on neoliberal
governmentality, market Islam, and lifeworld
sociology, this article advances the concept of
festivalized neoliberal piety to explain how these
events normalize what we term pleasurable piety
(Wijaya Mulya & Sakhiyya, 2021). Here,
enjoyment and devotion are no longer positioned
in tension; instead, they are institutionalized as
compatible and desirable. Through curated
environments that guarantee halal legitimacy and
aesthetic coherence, festivals invite participants to
enact religiosity through responsible consumption,
lifestyle discipline, and affective participation
(Yasih & Rakhmani, 2024). The market, therefore,
should not be understood merely as eroding
religious authenticity. Rather, it functions as an
active agent in shaping contemporary Muslim
subjectivities—disciplined,  aspirational, = and
entrepreneurially oriented.

This study addresses three central analytical
questions:

1. How do Islamic festivals construct immersive
moral-consumer ecosystems that reorganize
the boundaries between religion and leisure?

2. In what ways do halal and shar’i discourses
function as regulatory mechanisms within
these spaces?
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3. How does the normalization of pleasurable
piety reshape contemporary middle-class
Muslim identity in post-pandemic Indonesia?

Methodologically, this article draws on semi-
ethnographic fieldwork conducted at three major

Islamic festivals in Padang, Bogor, and Jakarta

between May and August 2024. Through

participant observation and interviews with
organizers, vendors, and attendees, we analyze
how these festivals are designed, experienced, and
narratively framed. Rather than treating them as
isolated cultural events, we approach them as
condensed sites where broader transformations in

Indonesia’s Islamic public sphere become visible.

By foregrounding the festivalization of Islam in

post-pandemic Indonesia, this article contributes
to global debates on religion under neoliberalism,
the affective reconfiguration of public religion
after Covid-19, and the spatial production of moral
economies. It demonstrates that contemporary
Muslim middle-class religiosity is not simply
commodified  but  architecturally  staged,
affectively intensified, and collectively rehearsed
within festival environments. Islamic festivals thus
emerge as key laboratories for understanding how
faith, capitalism, and modern subjectivity are
being recalibrated in the twenty-first century.

2. THEORETICAL FRAMEWORK

2.1 Neoliberal Rationalities and
Contemporary Muslim Subject Formation

Contemporary transformations of Islamic public
life increasingly wunfold within the broader
expansion of neoliberal rationalities (Muhalim,
2023). Rather than functioning solely as an
economic doctrine, neoliberalism operates as a
mode of governance that encourages individuals
to become responsible, self-managing, and
aspirational actors (Wardana, 2020). Under such
conditions, moral responsibility is  often
internalized, and everyday life becomes organized
around lifestyle choices, self-discipline, and ethical
consumption.

In many Muslim societies, including Indonesia,
religiosity has not retreated in the face of market
expansion (Adriany & Newberry, 2022). Instead,
scholars have shown that religious practice has
adapted to and, in some cases, flourished within
market-oriented environments. The rise of halal
industries, Islamic branding, modest fashion, and
digitally mediated da‘'wa illustrates how piety
increasingly intersects with consumer -culture
(Koeswahyono et al., 2022). Religious devotion is
frequently expressed through consumption

choices, aesthetic self-presentation, and
participation in ethically framed markets.

Rather than suggesting that neoliberalism
“produces” religious subjects in a deterministic
sense, this article approaches Islamic festivals as
spaces that participate in shaping contemporary
Muslim subjectivities (Yasih & Hadiz, 2023). They
provide infrastructures, narratives, and affective
atmospheres that encourage particular forms of
self-understanding —such as being a responsible
halal consumer, a modest yet stylish Muslim, or an
aspirational participant in Islamic modernity
(Mukhlis & Abdullah, 2025).

2.2 Market Islam and the Productive
Ambivalence of Commodification

The notion of “market Islam” has been widely
employed to describe the commercialization of
religious goods and symbols (Sunendar &
Adriany, 2025). In Indonesia, research has
examined halal certification regimes, celebrity
preachers, Islamic media industries, and lifestyle
branding as key components of this
transformation (Suaidi et al., 2025). These studies
demonstrate that commodification does not
necessarily erode religious commitment; instead, it
reorganizes how authority, authenticity, and
belonging are negotiated.

Islamic festivals extend these dynamics by
concentrating them within immersive
environments (Mukhlis et al. 2025). Unlike
dispersed forms of market Islam operating
through media or retail spaces, festivals gather
commerce, da’wa, entertainment, and communal
interaction into a temporary but intensified setting
(Rahmatullah et al., 2025). Halal and shar’i labels
in these contexts function not merely as marketing
devices but as moral assurances that structure
interaction and consumption practices.

At the same time, commodification remains
ambivalent. While festivals promote halal-
conscious lifestyles and aesthetic religiosity,
participants are not simply passive recipients of
market logics (Saefullah et al, 2025). They
selectively interpret religious messages, evaluate
product authenticity, and negotiate the meaning of
piety in relation to their personal aspirations.
Recognizing this ambivalence allows us to avoid
reducing Islamic festivals to either pure
commercialization or pure spiritual revival
(Nusran et al, 2025). Instead, they can be
understood as negotiated spaces where market
forces and devotional commitments intersect.
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2.3 Cohesive Islamic Lifeworld and Spatial
Curation

To capture the experiential dimension of these
festivals, this study draws on the concept of the
lifeworld (Ruiz Estrada & Levy, 2025). In
phenomenological sociology, the lifeworld refers
to the horizon of taken-for-granted meanings
within which everyday life unfolds (Mukhlis,
Janwari, et al., 2023). It provides coherence and
familiarity to social experience.

Islamic festivals can be conceptualized as
constructing a cohesive Islamic lifeworld—a
curated moral environment designed to reduce
uncertainty regarding religious legitimacy (Nizar
& Ahmad, 2025). Through segregated entrances,
halal-certified booths, hijab-access stations, sharia-
compliant fashion displays, and religiously
themed entertainment, festivals create a space
where participants can move between shopping,
leisure, and devotional activities with minimal
moral ambiguity (Madjid et al., 2022).

This cohesive lifeworld differs from the broader
urban environment, where Muslims may
encounter ambiguity concerning halal status,
gender interaction norms, or religious authenticity
(Azalie, 2025). Within festival settings, these
ambiguities are temporarily bracketed. However,
this cohesion should not be understood as total or
absolute (Mukhlis, 2025). It operates as an
aspirational framework —an idealized
environment that participants inhabit temporarily,
while still bringing with them diverse
interpretations, expectations, and degrees of
religious commitment.

2.4 Festivalization and the Normalization of
Pleasurable Piety

Festivals are characterized by spectacle,
affective intensity, and collective immersion (Che
Mohd Zain & Zakaria, 2022b). In the post-
pandemic context, they also function as spaces for
rebuilding social connection and emotional vitality
after prolonged restrictions on public gatherings
(Mukhlis, Arifin, Ridwan, Zulbaidah, et al., 2025).
Islamic festivals, in particular, combine devotional
practices with aesthetic performance and market
participation.

Within these spaces, the relationship between
fun and piety is reconfigured. Creative da'wa
sessions featuring celebrity preachers, multimedia
technologies, humor, and interactive engagement
illustrate how religious instruction is increasingly
integrated with entertainment (Che Mohd Zain &
Zakaria, 2022a). Halal lifestyle products promise

not only compliance with religious norms but also
aspiration, comfort, and aesthetic pleasure.

This article conceptualizes this dynamic as the
normalization of pleasurable piety—a mode of
religiosity in which enjoyment and devotion are
framed as compatible rather than contradictory.
Festivals do not eliminate the tension between
spirituality and consumption; rather, they provide
structured environments where that tension is
managed and symbolically reconciled (Mukhlis,
Maryam, et al., 2023). In doing so, they contribute
to the ongoing reconfiguration of middle-class
Muslim identity in contemporary Indonesia.

3. METHODOLOGY

3.1 Research Design

This study employs a qualitative approach
grounded in semi-ethnographic fieldwork to
examine how Islamic festivals function as spaces
of contemporary religious expression among
Indonesia’s urban Muslim middle class (Padgett,
2017). Rather than conducting long-term
immersive ethnography, this research adopts a
focused, event-centered design that prioritizes in-
depth observation and interaction within
temporally bounded festival environments.

The semi-ethnographic approach is particularly
suited for analyzing curated public events where
spatial organization, embodied practices, and
performative elements are central (Berg, 2001). It
allows close engagement with participants while
acknowledging the episodic and temporally
concentrated nature of festival settings.

3.1.1 Field Sites and Duration of Observation

Fieldwork was conducted between May and
August 2024 at three major Islamic festivals:

e Halal Fest (Padang, May 2024)
e  Muslim Life Fair (Bogor, June 2024)
e Halal Fair (Jakarta, August 2024)

These festivals were selected purposively due to
their scale, thematic emphasis on halal lifestyle,
and prominence within wurban middle-class
Muslim networks.

Each festival was attended for the full duration
of its main public program (approximately 8-10
hours per day), enabling sustained observation of
spatial dynamics, audience engagement, and
program sequences. This extended presence
allowed the researchers to move beyond surface
impressions and observe variations in crowd
interaction, vendor strategies, and religious
programming throughout the day.

3.2 Data Collection
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Data collection consisted of three primary
methods:

3.2.1 Participant Observation

The researchers attended the festivals as both
observers and participants. Systematic field notes
were recorded during and immediately after each
event to capture:

1. Spatial arrangements (e.g., booth organization,
segregated entrances)

2. Visual and aesthetic elements

3. Interaction patterns among visitors, vendors,
and organizers

4. Da’wa sessions and performative components

5. Consumption  practices and branding
strategies

Attention was also given to affective
atmospheres, crowd responses, and embodied
performances of piety.

3.2.2 Semi-Structured Interviews

Approximately  fifteen informants were

interviewed, including:

1. Event organizers

2. Vendors and exhibitors

3. Attendees from different age groups (youth
aged 15-30 and adults aged 31-50)

Participants were selected through purposive
sampling based on their active engagement within
festival activities.

Interviews lasted between 30 and 60 minutes.
With participants’ consent, interviews were either
audio-recorded or documented through detailed
written notes. The conversations focused on:

1. Motivations for attending or participating

2. Interpretations of halal and shar’i labeling

3. Perceptions of religious authenticity

4. Reflections on the integration of leisure and
devotion

3.2.3 Visual and Material Documentation

Photographs of spatial layouts, signage, product
displays, and performance stages were collected to
support spatial and aesthetic analysis. These
materials functioned as complementary data to
enrich interpretive examination of curated festival
environments.

3.3. Data Analysis

Data were analyzed using thematic analysis.
Field notes and interview materials were coded
inductively to identify recurring patterns related
to:

1. The organization of halal and shar‘i discourse
2. The interplay between consumption and
devotion

3. The integration of entertainment and da‘wa
4. Participants’ narratives of identity and piety

Coding was conducted iteratively, moving
between empirical materials and theoretical
concepts in a process of constant comparison.
Rather than testing predetermined hypotheses, the
analysis sought to generate interpretive insights
grounded in participants’ experiences while
situating them within broader theoretical debates
on neoliberal rationalities and market-mediated
religiosity.

The aim of the analysis is not statistical
generalization but analytical interpretation. The
findings are presented as contextually grounded
reflections on how Islamic festivals contribute to
contemporary middle-class religious formations.

3.4 Reflexivity and Ethical Considerations

The researchers engaged with the festivals as
academic observers in publicly accessible spaces.
Participation in interviews was voluntary, and
informants” identities have been anonymized
where appropriate. Observations were conducted
openly without covert methods. The researchers
acknowledge that their interpretations are shaped
by their scholarly engagement with Indonesian
Islamic discourse. Efforts were made to remain
attentive to participants’ own meanings and to
avoid imposing rigid analytical categories onto
lived experiences.

4. RESULTS

4.1. Spatial Reorganization and the
Construction of a Cohesive Islamic Lifeworld

Across the three festivals observed, Islamic
coherence was spatially enacted rather than
merely symbolically asserted. At Muslim Life Fair
Bogor (2 June 2024, 09:15 AM), two clearly
separated entrances labeled “IKHWAN” (men)
and “AKHWAT” (women) structured gendered
circulation patterns. The queue for women was
longer and moved more slowly, largely composed
of small groups dressed in dark abayas and long
hijabs.

A vyoung couple briefly paused before
separating. The wife instructed her husband to
enter through the men’s gate and suggested they
meet inside near the food booths. This moment
illustrates how spatial segregation temporarily
fragmented shared movement and reorganized
bodily rhythm. Yet the separation did not generate
visible resistance. A woman waiting in line
commented that such arrangements were already
common and even preferable because they
reduced physical crowding.
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Segregation thus functioned less as prohibition
and more as normalized spatial choreography.
Religious norms  were embedded into
infrastructure, shaping flow, posture, and
coordination. This supports the concept of a
cohesive Islamic lifeworld: a curated environment
designed to minimize moral ambiguity and allow
participants to navigate consumption, leisure, and
devotion within a pre-structured Islamic
framework.

4.2. Halal Lifestyle as Identity Performance
and Regulatory Assurance

Observation at Halal Fair Jakarta (10 August
2024, 14:30 PM) revealed patterned middle-class
consumption behavior. Following the Zuhr prayer,
visitor density increased significantly, especially in
food and fashion zones. Movement patterns
followed the U-shaped booth layout, creating
circular consumption flows.

Micro-observations indicated:

1. Visitors paused approximately two to five
minutes at fashion booths.

2. Women aged 20-35 tested halal cosmetics
while discussing products in small groups.

3. Many visitors photographed product displays
before purchasing.

4. The backdrop reading “Halal is My Lifestyle”
functioned as a popular selfie location.

5. Excitement visibly increased when the master
of ceremonies announced door prizes.

Halal operated here not only as a compliance
marker but as an aspirational lifestyle identity.
Photographing products and sharing social media
content extended participation into digital self-
presentation. The halal label functioned
simultaneously as regulatory assurance and as a
performative marker of belonging.

Importantly,  participants  framed  halal
governance as enabling responsible consumption
rather than restricting autonomy. Halal and shar‘i
labeling  structured behavior while being
internalized as voluntary moral discipline.

4.3 Immersive Technology and the Sensorial
Intensification of Devotion

The VR Journey Indonesia booth demonstrated
how religious experience was intensified through
immersive technology. Average queues ranged
between 10-15 participants per session. Lighting
was dimmed, and synchronized seats introduced
vibration, wind, and scent effects. During the Isra’
Mi‘raj sequence, one participant audibly exclaimed
“Oh God” while gripping the chair tightly. After
removing the headset, a 28-year-old woman,

visibly emotional, stated that the experience felt as
though she had personally witnessed the event.

Several participants commented that the
experience was more emotionally engaging than
conventional sermons. Religious engagement in
this context was embodied rather than purely
cognitive. Bodies reacted through posture shifts,
physical grip, tears, and spontaneous speech. This
illustrates the normalization of pleasurable piety:
immersive enjoyment and affective intensity were
integrated into devotional practice rather than
positioned in opposition to it.

4.4. Negotiated Commodification: Reflection
Within Market Exchange

The booth “Baju Terakhir” (“The Last
Garment”) presented burial shrouds and shroud-
inspired daily garments. Initial reactions from
visitors included mild amusement at the booth
name. However, after reading the slogan
encouraging preparation for one’s final garment,
visitor demeanor shifted noticeably. A middle-
aged man handled the fabric slowly and
commented that the marketing was clever yet
thought-provoking. Gestures became slower and
voices softer compared to interactions at adjacent
fashion booths.

Here, commodification did not trivialize
mortality; it created a  micro-space of
contemplation within commercial exchange.
Participants interpreted such booths differently —
some emphasizing spiritual reflection, others
highlighting creative branding—demonstrating
negotiation rather than passive absorption of
market logic.

4.5 Aesthetic Da'wa and Post-Pandemic
Affective Recovery

Evening da‘'wa sessions blended religious
instruction with aesthetic production. At Halal
Fest Padang (18 May 2024), animated calligraphy
appeared on large LED screens, accompanied by
modern devotional music with soft electronic
rhythms. When the preacher humorously
remarked that individuals should not be more
updated on cryptocurrency prices than on
Qur’anic verses, the audience responded with
laughter and applause. Participants recorded
segments of the lecture and sat casually, some
holding halal-branded beverages.

Several attendees referenced the absence of such
communal gatherings during Covid-19
restrictions.  Festivals were  described as
opportunities to gather again and experience
religious instruction collectively. Sound levels
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were immediately lowered when the call to prayer
was broadcast, reinforcing a moral rhythm within
the festive atmosphere. In this sense, festivals
functioned as post-pandemic affective recovery
spaces, reassembling collective presence,
emotional intensity, and devotional performance
within curated Islamic environments.

To synthesize the empirical patterns observed
across the three festivals, Table 1 summarizes key
micro-level observations and their analytical
significance in relation to the study’s theoretical
framework.

Table 1: Empirical Observations and Analytical Mapping

Empirical Observation Analytical Interpretation Theoretical Anchor
Gender-segregated entrances Spatial choreography of piety Cohesive Islamic lifeworld
Selfie activity at halal backdrop Identity performance through consumption Market Islam
Emotional reaction in VR booth Sensorial intensification of devotion Pleasurable piety
Slowed gestures at shroud booth Reflective commodification Negotiated market Islam
Multimedia da‘wa with humor Institutionalized fun-piety compatibility Festivalization

As shown in Table 1, micro-level practices—
ranging from spatial segregation to embodied
emotional responses—consistently align with
broader patterns of curated religious modernity.
These observations demonstrate that Islamic

festivals operate simultaneously at infrastructural,
affective, and symbolic levels. To further clarify
the conceptual relationship between these
empirical findings, Figure 1 presents the analytical
model developed from this study.

POST-PANDEMIC AFFECTIVE RECOVERY

Reassembly of collective presence and emotional intensity

™

——

=
_—

SPATIAL CURATION

)

&

- Gender segregation
- Halal infrastructure
= Islamic visual aesthetics

7

HALAL-SHAR'I REGULATION ’ | MARKET-MEDIATED RELIGIOSITY

™

- Moral assurarnce
- Behavioral ordering

- Commodification
= Branding & aspiration

e

NORMALIZATION OF PLEASURABLE PIETY

Integration of devotion and enjoyment

REINFORCED URBAN MIDDLE-CLASS MIUSLIM IDENTITY

Figure 1: Festivalized Neoliberal Piety in Post-Pandemic Indonesia

Figure 1 illustrates how post-pandemic affective
dynamics intersect with spatial curation and halal
governance to facilitate the normalization of
pleasurable piety. Rather than functioning as
isolated phenomena, these elements interact to
reinforce middle-class Muslim identity within
curated festival environments.

5. DISCUSSION

Post-pandemic Islamic festivals in Indonesia
operate as curated environments where religiosity,
consumption, and collective affect intersect in
structured and mutually reinforcing ways
(Alexander et al., 2021). Rather than functioning
merely as commercial exhibitions or religious
gatherings, these festivals reorganize the
boundaries between devotion and leisure,
morality and market participation, and individual
aspiration and collective presence.

5.1 Spatial Curation and the Production of
Moral Coherence

The observed gender-segregated entrances,
halal-certified infrastructures, and aesthetic
uniformity illustrate how religious norms are
embedded into spatial design (Ngabiyanto &
Atmojo, 2026). As demonstrated in Section 4.1,
participants adjusted bodily rhythms and
coordination patterns without visible resistance.
Spatial segregation was normalized as part of the
event's moral architecture. This supports the
concept of a cohesive Islamic lifeworld: a curated
moral ecosystem in which ambiguity is minimized
through infrastructural alignment (Mukhlis et al.,
2024). Unlike everyday urban settings—where
halal legitimacy or interaction norms may require
individual verification—festival ~environments
pre-structure these concerns.
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However, this coherence is not absolute. Micro-
interactions, such as couples negotiating
temporary separation at gendered gates, reveal
pragmatic adaptation rather than total submission
(Sanjatmiko & Hardiah, 2022). The lifeworld is
curated but inhabited actively. Participants
navigate spatial rules strategically, indicating that
moral order is stabilized through repetition and
familiarity rather than coercion.

5.2 Neoliberal Rationalities and Soft
Responsibilization

While the festivals are explicitly religious,
elements of neoliberal rationality are visible in
how moral responsibility is individualized and
enacted through consumption (Rakhmani, 2024).
Visitors express responsibility through selecting
halal-certified products, adhering to modest
presentation norms, and publicly performing
lifestyle alignment (e.g.,, photographing halal
branding for social media). This reflects a form of
responsibilization in which individuals manage
their religious legitimacy through market choices.
Halal governance operates as a soft regulatory
mechanism: rather than imposing discipline
externally, it invites voluntary alignment
(Yustikasari, 2025). Certification logos, shar’i
labels, and Islamic visual markers structure trust
while allowing participants to experience agency.

Importantly, neoliberal rationalities here are not
secular but religiously reframed (Yulista, 2025).
Entrepreneurial logics—branding, aspirational
aesthetics, immersive technology —are integrated
into devotional contexts (Fajri et al.,, 2023). The
convergence of market rationality and religious
discourse suggests not the retreat of faith, but its
recalibration within consumer-mediated
environments.

5.3 Grounding Middle-Class Identity

The reinforcement of urban middle-class
Muslim identity is evidenced not merely through
assumption but through patterned behaviors
observed across festivals:

1. Family-oriented leisure participation (halal
playground zones)

2. Digital documentation and social media
circulation

3. Engagement with branded modest fashion
and halal cosmetics

4. Use of Islamic financial applications for digital
payment

These practices reflect consumption-based
identity formation typical of urban middle-class
environments (Sudrajat & Aman, 2023). The

festivals serve as spaces where economic capacity,
aesthetic preference, and religious aspiration
converge visibly. Nevertheless, this configuration
may privilege particular socio-economic segments
(Sulastri, 2025). The curated aesthetic —minimalist
design, branded products, technologically
immersive booths —may not equally resonate with
lower-income Muslims or those whose religious
expression does not align with lifestyle branding.

5.4 Negotiated Commodification and Moral
Ambivalence

The “Baju Terakhir” booth and immersive VR
experience demonstrate that commodification
does not operate uniformly (Sukmawati, 2025).
Market-mediated religious products generated
reflection, emotional response, and embodied
engagement. Participants interpreted these
offerings in diverse ways—some emphasizing
spiritual depth, others acknowledging marketing
strategy (Syahidah et al., 2025). This ambivalence
is central. Islamic festivals neither fully
commodify nor fully transcend market logic. They
create spaces where religious seriousness and
commercial strategy coexist. Rather than reducing
religion to branding, festivals mediate ongoing
negotiation between authenticity and aspiration.

Future research might examine whether such
curated environments generate subtle exclusions —
for instance, for Muslims who resist aestheticized
religiosity or who cannot access branded halal
consumption.

5.5 Pleasurable Piety and Post-Pandemic
Reassembly

The integration of humor, multimedia da‘'wa,
and relaxed audience posture illustrates the
normalization of pleasurable piety. Devotion
unfolds within aesthetic production and collective
enjoyment (Ade Sitorus, 2025). Rather than
positioning pleasure and piety as oppositional,
festivals institutionalize their compatibility. In the
post-pandemic context, these dynamic carries
additional weight. Attendees referenced the
absence of communal gatherings during Covid-19
restrictions (Arofah et al, 2025). Festivals
reassemble sensory presence—sound, movement,
collective laughter, synchronized prayer pauses.
Emotional intensity becomes part of religious
revitalization.

As illustrated in Figure 1, post-pandemic
affective recovery interacts with spatial curation
and halal governance to stabilize a model of
festivalized neoliberal piety (Handayani, 2025).
This model does not simply commercialize faith; it
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reorganizes how devotion is embodied,
aestheticized, and publicly performed.

5.6 Theoretical Contribution and Scope

This study contributes to scholarship on religion
under neoliberal conditions in three ways. First, it
advances the concept of festivalized neoliberal
piety to describe how temporary, curated events
function as concentrated sites where spatial
design, halal regulation, market aesthetics, and
collective affect converge (Satory, 2025). Second, it
extends discussions of market Islam by
foregrounding embodied micro-interactions—
gesture, tone, rhythm, and emotional reaction—
within ~ commercial religious environments
(Nismawati, 2025). Third, it situates these
dynamics  within  post-pandemic  affective
recovery, highlighting how collective religious
gatherings regain significance after prolonged
social restriction.

The findings are limited to large-scale urban
festivals and do not claim to represent the entirety
of Indonesian Muslim religiosity (Indra
Martadinata, 2025). Instead, they offer an
analytically grounded interpretation of how
curated Islamic events participate in reshaping
contemporary urban religious life.

6. CONCLUSION

Post-pandemic Islamic festivals in urban
Indonesia demonstrate how curated religious
environments reorganize the relationship between
devotion, consumption, and collective affect.
Through spatial curation, halal governance,
immersive technology, and aestheticized da’wa,
these festivals stabilize a configuration in which
pleasure and piety are rendered compatible rather
than contradictory. The concept of festivalized
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