SCIENTIFIC CULTURE, Vol. 12, No. 2.1, (2026), pp. 7176-7185 ©)
E‘l:}i%.{lli‘"!: Open Access. Online & Prin @

www.sci-cult.com

DOI: 10.5281/zenod0.19671234

ENHANCING SUBJECTIVE WELLBEING FOR LONGEVITY:
INSIGHTS FROM INNOVATIONS IN SILVER TOURISM
AND HEALTH TOURISM PRACTICES

Martin Balazs Zsarnoczky!*, Al Fauzi Rahmat2 and Beata Sz. G. Pat63, Lorant Dénes
David4567

1Department of Economy, Faculty of Business and Tourism, WSG University of Economy, Bydgoszcz,
Poland; email: martin.zsarnoczky@byd.pl
2Doctoral School of Economic and Regional Sciences, Hungarian University of Agriculture and Life Sciences
(MATE), Godollé, Hungary. Email: rahmat.al.fauzi@phd.uni-mate.hu
3Savaria Department of Business Economics, Savaria University Centre, Faculty of Social Sciences, Eotvos
Lordnd University; Szombathely, Hungary; email: szucs.beata@sek.elte.hu
‘Department of Tourism and Hospitality, Faculty of Economics and Business, John von Neumann University,
Kecskemét, Hungary; email: david.lorant.denes@nje.hu
5Department of Tourism and Hospitality, Institute of Rural Development and Sustainable Economy,
Hungarian University of Agriculture and Life Sciences (MATE), Godoll6, Hungary; email:
david.lorant.denes @uni-mate.hu
6Savaria Department of Business Economics, Savaria University Centre, Faculty of Social Sciences, Eétvds
Lordnd University; Szombathely, Hungary; email: david.lorant.denes @sek.elte.hu
"Department of Tourism and Hospitality, Kautz Gyula Faculty of Business and Economics, Széchenyi Istvin
University, HU-9026 Gy6r, Hungary; e-mail: dr.david.lorant@gmail.com

Received: 04/01/2026 Corresponding Author: Martin Baldzs Zsarnoczky
Accepted: 28/03/2026 (martin.zsarnoczky@byd.pl & david.lorant.denes@nje.hu)
ABSTRACT

As global populations age rapidly, with projections indicating that nearly 30% of the European Union's
population will be over 65 by 2050, the longevity economy emerges as a critical driver of economic and social
transformation. This narrative review explores how innovations in silver tourism and health tourism practices
enhance subjective wellbeing, thereby contributing to longevity and successful aging. Drawing on
interdisciplinary perspectives from tourism, psychology, and economics, the study synthesizes existing
research, including insights from challenges in the silver economy (Zsarnoczky, 2017), innovations in health
tourism (Azim et al., 2025), and recent European policy analyses (Gausas et al., 2024). Key findings highlight
that tailored tourism services, such as digitally adapted health and wellness offerings, sustainable travel
options, and personalized experiences for older adults, significantly boost subjective wellbeing components,
including life satisfaction, positive affect, and eudaimonic fulfillment. Innovations like Al-driven
personalization and eco-friendly practices in silver tourism address barriers while capitalizing on
opportunities in the longevity economy, as outlined in the European Parliament's framework for silver tourismn
categories. The review underscores policy implications, recommending enhanced digital accessibility, resilience
measures against external shocks, and targeted investments to foster inclusive tourismn ecosystems. Ultimately,
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sustainable innovations in silver and health tourism not only promote subjective wellbeing but also support
extended healthy lifespans, offering actionable pathways for stakeholders in aging societies.
KEYWORDS: Subjective Wellbeing, Longevity, Silver Tourism, Health Tourism Innovations, Longevity
Economy, Successful Aging, Sustainable Tourism.
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1. INTRODUCTION

The world is experiencing an unprecedented
demographic shift toward aging populations.
According to the World Health Organization (WHO,
2023), the number of people aged 60 years and older
is expected to double by 2050, reaching over 2 billion
globally. In the European Union, projections suggest
that nearly 30% of the population will be over 65 by
mid-century (Eurostat, 2024). This "silver tsunami"
not only poses challenges to healthcare and pension
systems but also presents significant economic
opportunities through the emergence of the
longevity economy, a market segment driven by the
needs, preferences, and spending power of older
adults (Zsarnoczky, 2017).

Central to the longevity economy is the concept of
successful aging, which extends beyond mere
lifespan extension to encompass physical health,
cognitive function, and, crucially, subjective
wellbeing (Ryff, 2014; Steptoe et al., 2015). Subjective
wellbeing, often conceptualized through hedonic
(positive emotions and life satisfaction) and
eudaimonic  (purpose  and  self-realization)
dimensions (Diener, 1984; Ryan & Deci, 2001), plays
a pivotal role in promoting longevity. Empirical
evidence suggests that higher levels of subjective
wellbeing are associated with reduced mortality risk,
better immune function, and healthier lifestyles
(Boehm & Kubzansky, 2012).

Tourism, particularly silver tourism and health
tourism, offers a promising avenue for enhancing
subjective wellbeing in aging populations. Silver
tourism refers to travel activities tailored to older
adults, emphasizing accessibility, leisure, and social
engagement (Zsarnoczky, 2016; Zsarnoczky et al.,
2017). Health tourism practices, encompassing
medical treatments, wellness retreats, and preventive
care abroad, have evolved from ancient healing
traditions to modern digital-enabled services (Azim
et al., 2025). Recent analyses highlight the longevity
economy's growing influence in the tourism sector,
with tailored services in transport, accommodation,
and health-related offerings creating new market
categories and economic value (Gausas et al., 2024).

Innovations in these domains, such as Al-
personalized itineraries, sustainable eco-friendly
options, and digitally accessible wellness programs,
address key barriers like mobility limitations and
digital divides while amplifying wellbeing benefits
(Buhalis & Leung, 2018). For instance, post-pandemic
recovery has accelerated the integration of
technology in health tourism, enabling older
travelers to access personalized experiences that

foster positive affect and social connections (Gausas
et al., 2024).

Despite these advancements, gaps remain in
understanding how such innovations systematically
contribute to subjective wellbeing and longevity.
While individual studies have explored silver
economy challenges (Zsarnoczky, 2016) or the
historical evolution of health tourism (Azim et al,,
2025), there is a need for an interdisciplinary
synthesis that links tourism practices to wellbeing
outcomes in the context of the longevity economy.

This narrative review aims to address this gap by
examining how innovations in silver tourism and
health tourism practices enhance subjective
wellbeing, ultimately supporting longevity and
successful aging. Drawing on tourism, psychology,
and economic perspectives, the study synthesizes
key literature, including policy-oriented frameworks
from the European Parliament (Gausas et al., 2024).
The review proceeds as follows: first, a literature
overview of core concepts; second, a discussion of
innovative practices and their wellbeing impacts;
and finally, implications for policy and future
research.

2. LITERATURE REVIEW
2.1.  Subjective = Wellbeing:  Conceptual
Foundations

Subjective wellbeing (SWB) represents a core
construct in positive psychology, encompassing
individuals' cognitive and affective evaluations of
their lives. Diener's seminal tripartite model defines
SWB as comprising life satisfaction, frequent positive
affect, and infrequent negative affect (Diener, 1984;
Diener et al, 1999). This hedonic perspective
emphasizes pleasure attainment and pain avoidance,
with empirical evidence linking higher SWB to
improved health outcomes, including reduced
mortality risk and enhanced resilience (Boehm &
Kubzansky, 2012). Recent reviews reinforce that SWB
is dynamic and subjective, influenced by personal
experiences and contextual factors (Filep et al., 2024).

Complementing  hedonic  views,  Ryff's
eudaimonic model of psychological wellbeing
outlines six dimensions: autonomy, environmental
mastery, personal growth, positive relations with
others, purpose in life, and self-acceptance (Ryff,
1989; Ryff & Keyes, 1995). This framework aligns
closely with successful aging, positing that wellbeing
emerges from purposeful engagement and self-
realization rather than mere happiness (Ryff, 2014).
Meta-analyses support the integration of hedonic
and eudaimonic elements, showing reciprocal effects
on life satisfaction and emotional states (Wang &
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Uysal, 2024).

In aging contexts, SWB and psychological
wellbeing converge on longevity, where higher levels
correlate with extended healthy lifespans and active
engagement (Steptoe et al., 2015). Tourism emerges
as a salient facilitator, promoting positive emotions,
social connections, and purpose, key drivers of SWB
in older adults (Totsune et al., 2021).

2.2. Longevity, Successful Aging, and the
Longevity Economy

The longevity economy refers to markets driven
by the needs and spending power of aging
populations, projected to encompass significant
global economic value by 2050 (Eurostat, 2024).
Successful aging extends beyond longevity to
include physical, cognitive, and emotional vitality,
often mediated by SWB (Ryff, 1989). Recent studies
highlight tourism's role in enhancing health domains
for seniors, including curiosity-driven travel
boosting SWB in Japan (Totsune et al., 2021) and
overall positive aging through active participation
(Hunter-Jones & Blackburn, 2007).

Policy analyses wunderscore the longevity
economy's integration with tourism, categorizing
silver services (e.g., accessible transport, health
accommodations) as growth opportunities while
addressing barriers like digital divides (Gausas et al.,
2024). This framework positions tourism as a
pathway to resilience against demographic
challenges, aligning with wellbeing economies that
prioritize quality of life over GDP (Dwyer, 2025).

A particularly useful lens for understanding the
interplay between wellbeing and longevity is
provided by Blue Zones geographic regions such as
Okinawa (Japan), Sardinia (Italy), Nicoya (Costa
Rica), Ikaria (Greece), and Loma Linda (California,
USA), where populations exhibit exceptionally high
life expectancies and low rates of chronic diseases
(Buettner, 2012; Poulain et al., 2025). These areas
emphasize lifestyle factors that enhance SWB,
including plant-based diets, regular physical activity,
strong social networks, a sense of purpose (e.g.,
"ikigai" in Okinawa), and effective stress
management through community involvement and
spiritual practices (Buettner & Skemp, 2025).
Research indicates that Blue Zones foster eudaimonic
wellbeing by promoting social cohesion and mental
resilience, which in turn contribute to longevity by
reducing stress-related illnesses and improving
overall healthspan (Holt-Lunstad et al., 2025). In the
context of tourism, Blue Zones offer transferable
insights for health and silver tourism practices, such
as longevity travel programs where visitors immerse

themselves in these lifestyles at wellness centers,
learning sustainable habits that boost SWB and
extend healthy lifespans (National Geographic,
2025). This approach not only highlights the
usefulness of Blue Zones as models for global
wellbeing strategies but also integrates them into
innovative tourism frameworks, bridging cultural
practices with modern longevity economies.

2.3. Innovations in Silver Tourism

Silver tourism targets travelers aged 55+,
emphasizing accessibility, leisure, and social
engagement (Zsarnoczky, 2016; Zsarnoczky et al.,
2017). Innovations increasingly incorporate digital
tools to overcome barriers, such as Al-driven
personalization for itineraries and wearable health
monitors (Global Wellness Institute, 2025 trends). By
2025, emerging industry reports suggest that Al
adoption in silver tourism is accelerating, with
platforms increasingly offering tailored
recommendations that may enhance life satisfaction
and positive affect (FINN Partners, 2025).

Sustainable practices further amplify benefits,
balancing economic growth with environmental
wellbeing (Alsharif et al., 2025). EU-focused studies
reveal silver tourism's potential in fostering inclusive
ecosystems, with policy recommendations for digital
accessibility (Gausas et al., 2024). Emerging trends
include subscription models and Al engines for
senior-friendly packages, projected to drive market
growth to USD 2,550 billion by 2030 (Deep Market
Insights, 2025).

Health Tourism Practices and Wellbeing Impacts

Health tourism encompasses wellness retreats,
medical treatments, and preventive care, evolving
from historical healing to digital-enabled services
(Azim et al., 2025). Recent milestones highlight Al
integration for personalized wellness, addressing
post-pandemic demands. Practices like thermal
bathing and  curiosity-tourism  interactions
significantly promote SWB among older adults
(Precedence Research, 2024; Totsune et al., 2021).

Scoping reviews confirm tourism's positive effects
on seniors' health domains, including reduced stress
and improved emotional states (Bahrevar et al,
2025). In Asian contexts, tourism development
correlates with resident wellbeing via positive
emotions and resilience (Frontiers in Public Health,
2025). Intersections with silver tourism reveal
synergies: digitally adapted offerings boost
eudaimonic fulfillment through purpose and growth
(Ryff dimensions).

2.4. Synthesis: Tourism as a Mediator for
Longevity via SWB
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Integrating these strands, innovations in silver
and health tourism mediate SWB's contributions to
longevity. Tailored experiences, Al-personalized,
sustainable, and accessible, elevate life satisfaction
and positive affect while mitigating negative barriers
(Berbekova et al., 2024). Policy-oriented syntheses
advocate investments in inclusive platforms to
capitalize on the longevity economy (Gausas et al.,
2024). Gaps persist in longitudinal evidence linking
specific innovations (e.g., Al in health apps) to
eudaimonic outcomes, warranting interdisciplinary
approaches.

3. THEORETICAL FRAMEWORK AND
METHODS

This narrative review employs an
interdisciplinary theoretical framework to synthesize
the relationships between subjective wellbeing
(SWB), longevity, and innovations in silver tourism
and health tourism practices. Grounded in positive
psychology, the framework integrates Diener's
hedonic SWB model (Diener et al., 1999) with Ryff's
eudaimonic dimensions (Ryff, 2014), positioning
tourism as a mediator that enhances wellbeing
outcomes in aging populations. This is
complemented by economic perspectives on the
longevity economy (Gausas et al., 2024) and socio-
cultural insights from Blue Zones research, which
illustrates how community-driven lifestyles foster
SWB and longevity through transferable practices
like social engagement and purposeful activities
(Buettner, 2012; Poulain et al., 2025).

The  framework  conceptualizes  tourism
innovations, such as Al-personalization and
sustainable health services, as enablers that amplify
SWB components, leading to improved longevity.
For instance, Blue Zones-inspired wellness tourism
programs (e.g., immersion in Ikaria's lifestyle) can be
modeled as interventions that boost eudaimonic
fulfillment, drawing parallels to silver tourism
adaptations in Europe (Zsarnoczky et al., 2017;
Zsarnoczky, 2017).

Methodologically, this review follows a narrative
synthesis approach, suitable for integrating diverse
literatures without meta-analytic quantification
(Popay et al., 2006). Sources were identified through
systematic searches on databases like ResearchGate,

Google Scholar, and PubMed, using keywords such
as "subjective wellbeing longevity," "silver tourism
innovations," "health tourism practices," and "Blue
Zones wellbeing tourism" (conducted in 2025-2026).
Inclusion criteria focused on peer-reviewed articles,
policy reports, and books from 2010 onward,
prioritizing interdisciplinary works. Approximately
50 sources were selected, including key contributions
from Zsarnoczky (2016, 2017), Zsarnoczky et al.
(2017), Azim et al. (2025), and Gau$as et al. (2024).

Data synthesis involved thematic analysis: coding
for SWB dimensions, longevity outcomes, and
tourism innovations. Blue Zones were incorporated
as a thematic bridge, highlighting their utility in
adapting wellbeing strategies to tourism contexts
(e.g., longevity travel; National Geographic, 2025).
Limitations  include the narrative format's
subjectivity; future empirical studies could validate
these links through longitudinal designs.

4. FINDINGS AND DISCUSSION

4.1. Key Insights from Innovations in Silver and
Health Tourism

The synthesis of literature reveals that
innovations in silver tourism and health tourism
practices significantly enhance subjective wellbeing
(SWB), serving as a mediator for longevity in aging
populations. Tailored experiences, particularly those
incorporating digital technologies and sustainable
models, elevate hedonic elements (positive affect, life
satisfaction) and eudaimonic dimensions (purpose,
personal growth) (Diener et al., 1999; Ryff, 2014). For
instance, Al-driven personalization in health
tourism, such as apps for customized wellness plans,
addresses individual needs, reducing stress and
boosting positive emotions (Azim et al., 2025).

Blue Zones provide a compelling model for
transferable practices. Immersive retreats in regions
like Nicoya (Costa Rica) or Sardinia (Italy) teach
Power 9 principles (natural movement, plant-based
diets, social connections), fostering eudaimonic
fulfillment and long-term SWB gains (Buettner, 2025;
National Geographic, 2025). Programs like Andaz
Peninsula Papagayo's Blue Zones Retreat (2025)
demonstrate how tourism can emulate these
lifestyles, promoting resilience and purpose among
older adults.

Table 1: Blue Zones Power 9 Principles and Tourism Applications.
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Principle Description Tourism Innovation Example SWB Impact
Move Naturally Daily physical activity Walking tours in Sardinia hills Increased positive affect
Purpose (lkigai) Sense of life meaning Workshops in Okinawa retreats Eudaimonic fulfillment

Downshift Stress reduction Wellness spas with meditation Reduced negative affect

80% Rule Eat until 80% full Plant-based meals in Nicoya Life satisfaction

programs
Plant-Based Diet Mostly plants Cooking classes in lkaria Healthspan extension
Wine at 5 Moderate alcohol Social wine experiences Social connections
Belong Faith/community Group retreats Reduced loneliness
Loved Ones First Family priority Intergenerational tours Emotional resilience
Right Tribe Supportive social circles Community immersion Overall longevity support

Source: Adapted from Buettner, 2025; National Geographic retreats.

Silver tourism innovations, projected to reach
USD 1,841.9 billion globally in 2025 (Grand View

Research, 2025), focus on accessibility and
personalization. Al wearables monitor health in real-
time, while sustainable options reduce
environmental stress, enhancing SWB (FINN
Partners, 2025).
Table 2: Global Silver Tourism Market Projections
(USD Billion).
Year Market Size P CAGB Key Driver
rojection
2024 1,720.1 ) Post-pandemic
recovery
Aging
2025 1,841.9 7.3% population
growth
7.3% (2025- Digital
2030 2,623.4 2030) innovations
Alternative Various (e.g., o Wellness
estimates | 2,550 by 2030)| UP 10 148% |0 sration

Source: Grand View Research, 2025; Deep Market
Insights, 2025

Health tourism evolves with Al and telemedicine,
enabling personalized circuits (e.g.,, SHA Wellness
Clinic, 2025). Digital platforms facilitate pre/post-
care, boosting accessibility for seniors (Delvelnsight,
2025).

Table 3. Key 2025 Health Tourism Innovations and

Longevity Economy in Tourism by Gausas et al.

SWB Links.
SwB Longevit
Innovation Example Component gevity
Benefit
Enhanced
Apps for .
Al s . . . .| Tailored health
Personalization itineraries/welln|Life satisfaction monitoring
ess plans
Telemedicine Remote Reduced Continuity of
consultations anxiety care
Wearables Real-tlmg Positive affect | . Prevent]ve
health tracking interventions
Retreats in . . .
Blue Zopes Okinawa/Sardi Eudaimonic Llfestyle
Immersion nia purpose adoption

Source: Forbes, 2025; Global Wellness Institute
trends.

EU policy frameworks emphasize digital
accessibility and resilience (Gausas et al., 2024),
aligning with longevity economy opportunities.

Table 4. Policy Recommendations from EU

Recommendati Expected
Category Challenge on SWB/Longevit
y Impact
Digital Digital divide Invfer ?2;&&53‘ Increased
Accessibility in seniors platforms participation
... |Environmental | Eco-friendly |Reduced stress,
Sustainability . .
impacts silver tours purpose
Health Accessibility Tailored Enhanced
. . wellness
Integration barriers . healthspan
services
External Flexible, .
o . . Emotional
Resilience shocks (e.g., inclusive e
. stability
pandemics) ecosystems

Source: Role of the longevity economy in the tourism
sector. Gausas et al., 2024

4.2. Challenges and Implications

Barriers include digital divides and over-tourism
in Blue Zones, potentially diminishing authenticity
(CN Traveller, 2024). However, opportunities
outweigh: Integrating Blue Zones principles with Al
could create hybrid models for global scalability.
Such innovations may enhance visitors” subjective
wellbeing by offering personalized experiences that
support healthy lifestyles. Furthermore, they can
promote sustainable and culturally sensitive tourism
practices, aligning with the broader goal of
longevity-focused silver and health tourism.

Interdisciplinary implications: Tourism
stakeholders should prioritize inclusive innovations,
while policymakers support investments (e.g.,, EU
frameworks). Ultimately, these practices not only
elevate SWB but also foster extended healthy
lifespans, aligning with successful aging paradigms.
Innovations in silver and health tourism such as
wellness retreats, age-friendly activities, and guided
cultural experiences, it can further enhance
subjective wellbeing while promoting long-term
physical, cognitive, and social health.

5. CONCLUSION AND FUTURE RESEARCH
DIRECTIONS

This narrative review has synthesized
interdisciplinary insights into how innovations in
silver tourism and health tourism practices enhance
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subjective wellbeing (SWB), thereby contributing to
longevity and successful aging in rapidly aging
societies. Drawing on foundational models from
positive psychology, such as Diener's hedonic
framework (Diener et al, 1999) and Ryff's
eudaimonic dimensions (Ryff, 2014), the analysis
underscores tourism's role as a mediator, where
tailored experiences foster life satisfaction, positive
affect, purpose, and social connections. Key findings
highlight the transformative potential of digital
innovations, including Al-driven personalization
and wearable technologies, which address
accessibility ~barriers while amplifying SWB
outcomes (Azim et al, 2025; Global Wellness
Institute, 2025). Sustainable practices, inspired by
Blue Zones principles (Buettner, 2012; Poulain et al.,
2025), further integrate lifestyle elements like
community engagement and natural movement into
tourism offerings, promoting resilience and extended
health spans.

The longevity economy emerges as a pivotal
context, with policy analyses from the European
Parliament revealing opportunities in silver tourism
categories such as transport, accommodation, and
health services (Gausas et al., 2024). By capitalizing
on these, stakeholders can create inclusive
ecosystems that not only boost economic value,
projected to exceed USD 2,500 billion by 2030 (Deep
Market Insights, 2025), but also prioritize wellbeing
economies over traditional GDP metrics (Dwyer,
2025). Challenges, including digital divides and
environmental impacts, are mitigated through
innovative solutions like eco-friendly retreats and
user-friendly platforms, ensuring equitable access for
older adults.

Practical implications extend to policymakers,
tourism operators, and healthcare providers.
Recommendations include targeted investments in
digital infrastructure to bridge gaps in senior
accessibility, as outlined in EU frameworks (Gausas
et al.,, 2024). Governments should incentivize Blue
Zones-inspired programs, such as immersion retreats
in regions like Okinawa or Sardinia, to promote
transferable =~ wellbeing  strategies  (National
Geographic, 2025). Tourism businesses can adopt Al
tools for personalized health tourism circuits, while
emphasizing sustainability to reduce over-tourism
risks. These actions foster resilient, inclusive tourism
models that support SWB and longevity, ultimately
benefiting aging societies globally.

e Future Research Directions

Building on the content of this review, several
avenues for future research emerge to deepen
understanding and validate the proposed linkages.
First, longitudinal empirical studies are essential to
track the long-term impacts of silver and health
tourism innovations on SWB and longevity metrics.
For instance, cohort analyses could examine how
participation in Al-personalized wellness retreats
affects hedonic and eudaimonic wellbeing over time,
using validated scales like the Satisfaction with Life
Scale (Diener et al., 1985) or Ryff's Psychological
Well-Being Scales (Ryff, 1989). Such research could
incorporate pre- and post-intervention assessments
in diverse populations, addressing gaps in current
narrative syntheses.

Second, comparative investigations into Blue
Zones tourism adaptations would be valuable.
Future work could empirically evaluate the efficacy
of Blue Zones-inspired programs (e.g., Power 9
principles in retreats) versus traditional health
tourism, measuring SWB outcomes through mixed-
methods  approaches, including  qualitative
interviews on purpose and social connections. This
could extend to cross-cultural studies, exploring how
these models translate to non-Blue Zone regions,
such as emerging longevity economies in Asia or
Latin America.

Third, ethical and equity dimensions of
technological innovations warrant exploration.
Research could focus on the digital divide in silver
tourism, assessing how Al and wearables exacerbate
or alleviate inequalities among socioeconomically
diverse older adults. Experimental designs might test
inclusive design interventions, while ethical analyses
could address data privacy in health tourism apps,
drawing on frameworks from the longevity economy
(Gausas et al., 2024).

Finally, interdisciplinary collaborations could
integrate emerging technologies like virtual reality
(VR) for simulated Blue Zones experiences,
evaluating their SWB effects on immobile seniors.
Quantitative modeling, such as structural equation
models linking tourism participation to longevity
biomarkers (e.g., telomere length), would provide
causal insights. These directions not only build on the
review's synthesis but also guide actionable
advancements in wellbeing-focused tourism.

In summary, sustainable innovations in silver and
health tourism offer profound pathways to
enhancing SWB for longevity, urging a shift toward
holistic, inclusive strategies in an aging world.
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